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SAFI GRADUATES CELEBRATE
WITH THEIR FAMILIES
On June 9, 2016, Jareck and Gloria Nkhoma confidently stepped forward as part of
the eighth graduating class to receive their hard-earned diploma from the School of
Agriculture for Family Independence (SAFI), while their children cheered their achievement
and optimistically looked forward to a brighter future for their family. Following the
diploma presentation, music filled the air as husbands and wives danced in their graduation
gowns alongside their children.
Over the course of two years, the Nkhoma’s and 40 other families had been gaining
valuable agricultural training and learning modern farming techniques at SAFI. These skills
have already made an impact in their lives, as they now have confidence that they can
provide for their families and give greater opportunities to their children.
“It’s exciting to see the growth in the families that have graduated from SAFI,” said Ruth
Todd, Nu Skin vice president of public affairs. “The agricultural skills they have learned
to increase their harvests and livelihoods is changing their lives forever.”
Since 2007, 269 families have been part of the SAFI program, learning important agricultural
techniques that are helping them to increase their year-round crop yield. The SAFI
graduates return to their villages to share their knowledge, helping their extended family
and community to become more self-reliant.

NU SKIN
CELEBRATES
20 YEARS OF
CREATING SMILES
AROUND THE
WORLD
In 1996, Nu Skin launched the Epoch
product line and designated a portion of
each Epoch product sale to be donated
to various charitable organizations.
Since then, Nu Skin has expanded its
humanitarian efforts, and through the
Nu Skin Force for Good Foundation,
the company now provides aid and
support for children around the world
with a focus on providing health,
education, economic opportunity and
disaster relief. This past June, Nu Skin’s
annual Force for Good Day celebrated
20 years of creating smiles for children
with local humanitarian projects in more
than 20 countries to help improve the
lives of children.
Read more about the numerous Force
for Good Day projects from around the
world on page 3.
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NU SKIN FORCE FOR GOOD FOUNDATION
HIGHLIGHTS
A NEW HEART BRINGS 		
NEW HOPE FOR A YOUNG
CHINESE BOY

PROJECT HIGHLIGHTS:
APRIL – JUNE 2016

• A drought in Malawi is affecting many families’ ability to
support their loved ones. To aid in relief efforts:
• Nu Skin Korea donated $50,000 USD to drill the
first well of its Nu Water Project in Malawi.
• Nu Skin Europe donated $20,000 USD for necessities
to help the victims of the drought.
• School of Agriculture for Family
Independence and Children’s Brighter Future
Initiative staff are teaching families new ways to increase
their water retention for better crop yields during a drought.
• The Nu Skin Greater China Children’s Heart Fund
provided 338 heart surgeries and the Southeast Asia
Children’s Heart Fund provided nearly 200 heart
surgeries to children with congenital heart disease.
• The 17th Nu Hope Library was built in Gyeonggi-do,
Korea, at the Sangsaek Elementary School. The new library
included 760 books for the students to encourage reading
and learning. Since 2008, a total of 17 libraries have been
constructed or remodeled from funds donated by Nu Skin
Korea sales leaders.
Wai Wai was born with narrow blood vessels, which caused
internal bleeding, tissue damage to his lungs, and nerve damage
from the lack of circulation. The doctor explained to Wai Wai’s
family that in order to fix his blood vessels, he would need a
complicated and risky heart bypass surgery. Wai Wai’s parents
did not have enough money for the bypass surgery and were
afraid they would lose their son. After six months, Wai Wai’s
parents took him to a specialist who did a cardiac catheterization
that temporarily relieved some of Wai Wai’s heart problems.
Years later, Wai Wai’s parents were still worried about their son’s
health and a way to pay for all the medical costs. They were losing
hope until they learned about the Greater China Children’s Heart
Fund. With the help of the Fund, Wai Wai was able to
successfully undergo the complicated bypass surgery. Because of
this surgery, his condition is much better and he is on the road to
a healthier life.
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FORCE FOR GOOD DAY 2016
SMILES FROM AROUND THE WORLD
AMERICAS
Canada–Nu Skin Canada employees raised
awareness for the Epidermolysis Bullosa
(EB) disease, and provided comfort to
affected families as they hosted their 4th
annual Good Butterfly Day event at the
Cambridge Butterfly Conservatory.
UNITED STATES

Latin America–In Colombia, at the Pies
Descalzos School, Nu Skin partnered
with CharityVision to provide free eye
screenings for 3,000 children.
United States–Nu Skin and its employees
partnered with United Way of Utah County,
as well as Community Action Services and
Food Bank to assemble and donate 10,000
lunches and 620 learning kits for children
in need. Employees also beautified 20
flowerbeds in downtown Provo.

LATIN AMERICA

GREATER CHINA
Mainland China, Hong Kong and Taiwan–
Employees in the Greater China region
sponsored a second-hand clothing drive.
The clothes were donated to charity
shops that benefit underprivileged
children and families.

EMEA
GREATER CHINA

SOUTH AFRICA

3

EMEA–All employees throughout EMEA
participated in the Miles for Smiles initiative
that raised money by running and cycling
for Kids Haven, a charity that serves
homeless children. The money collected
was specifically used to develop aftercare
programs for children.
Belgium–Nu Skin employees raised money
to support patient programs at the Ups &
Downs organization, a non-profit foundation
for children and adults suffering from bipolar
disorder and chronic depression.
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Denmark–Employees partnered with
Headspace, a provider of anonymous and
free counseling services for children, and
spent a fun-filled day with the children that
included games and food. In addition,
employees collected clothes and toys to
be given to a local charity that will distribute
them to families in need.
Hungary–In Budapest, employees and
distributors raised money to purchase meals
for children through the Hungarian Feed the
Children Foundation.
Germany–In the fall, employees will help
refurbish a dilapidated elementary school in
Frankfurt and make it a better place for
children.
Israel–Employees collected and assembled
200 food packages for children and families
in need.
Netherlands–Nu Skin Netherlands
employees collected and donated clothes
and toys to the Szekelyhid Orphanage of
the Saint Francis Foundation and Fundatia
Casa Copilului de Tineretului Kajanto Maria.
Russia–Nu Skin Russia employees and
distributors spent the day at the Khotkovo
boarding school with children who suffer
from articulation and speech disorders.
The team helped with a variety of activities,
such as cleaning the area surrounding the
school, gardening, organizing lunch and
playing with the children.
South Africa–Employees in South Africa
purchased educational toys and donated
them to Kids Haven.
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FORCE FOR GOOD DAY 2016
SMILES FROM AROUND THE WORLD

INDONESIA

SOUTHEAST ASIA/PACIFIC

NORTH ASIA

Indonesia–Nu Skin Indonesia hosted a
“Let’s Learn to Play Angklung” event where
70 children with congenital heart disease
attended and learned to play the instrument.

Japan–Employees created 4,400 stationery
sets as part of the Kits for Kids Project
and delivered them to the children at
elementary schools affected by the Great
East Japan Earthquake.

Malaysia–Nu Skin Malaysia organized a
fun-filled day for disadvantaged children
that included sushi making and handmade
origami bookmarks.

Korea–Nu Skin Korea painted a mural at an
elementary school in South Korea to inspire
continued learning and creativity.

Pacific–Employees in the Nu Skin
Pacific office volunteered at the Ronald
McDonald House, a charity that
supports children who are undergoing
medical treatments. Employees
provided services such as housekeeping,
gardening and general maintenance to
help preserve the grounds.
MALAYSIA

Philippines–Employees collected and
donated school supplies such as lunch
boxes, notebooks, writing and coloring
materials and folders for children
diagnosed with life-threatening congenital
heart disease.

KOREA

Singapore–Employees assembled and
donated 500 bags filled with toys, stickers,
yo-yos and other items to children in KK
Women’s and Children’s Hospital.
PACIFIC

Thailand–Nu Skin Thailand donated
$160,000 USD to the Pediatric Cardiac
Surgery Foundation, and employees spent
the day with young heart surgery patients.
They participated in a painting activity,
titled, “Art for Heart”, and the children
were given educational toys.

JAPAN

Vietnam–One hundred children with
heart disease were given gifts and healthy
food by employees in Vietnam.
PHILIPPINES

4

NU SKIN CORPORATE SOCIAL RESPONSIBILITY

THAILAND

Q2.2016

AN INITIATIVE OF NU SKIN ENTERPRISES

NOURISH THE CHILDREN
HIGHLIGHTS
NOURISH THE CHILDREN
INITIATIVE
DISTRIBUTION TOTALS:
APRIL–JUNE 2016

A FAMILY FULL OF HOPE
As a young girl separated from her parents, Aslin has endured
struggles and heartache throughout her young life. Her
parents were forced to travel to find work in Costa Rica, leaving
her with impoverished grandparents in Nicaragua. Like many
other families, good nutrition is a luxury they cannot afford.
Unfortunately, the meager earnings of her hard-working parents
and grandparents are still not enough to keep food on the table,
and they would often go hungry.

DESTINATION		MEALS
MALAWI
8,268,000
CHINA		825,000
HAITI		 585,000
HONDURAS		 585,000
EL SALVADOR		 405,000
GUATEMALA		405,000
COLOMBIA		 234,300
GUYANA		180,000
SOMALIA		 180,000
NICARAGUA		 180,000
ECUADOR		 180,000
IRAQ (REFUGEES)		 180,000

TOTAL

12,207,300

Thanks to the Nourish the Children initiative, Aslin and many
other children receive a bowl of VitaMeal every day at school.
This provides her and the other children the nutrition they need
to stay healthy and strong, helping them to focus more during
school. Where Aslin’s future was once as empty as her stomach,
VitaMeal and the Nourish the Children initiative has filled her
life with bright possibilities.
Nu Skin is a for-profit distributor of nutritional and skin care products in more than 50 markets and is traded on the New York Stock Exchange
(NUS). Nourish the Children is an initiative of Nu Skin and is registered in some states as a commercial co-venture. The initiative enables Nu Skin’s
distributors and customers to purchase VitaMeal from Nu Skin and donate it to charitable organizations to help solve the complex world problem
of feeding malnourished children. The price of VitaMeal includes the cost of manufacturing, general overhead, distribution and sales. As is the
case with other Nu Skin products, distributors are paid commissions and Nu Skin earns a profit margin from each sale of VitaMeal, which is lower
than the profit margin on virtually all of Nu Skin’s other products.
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