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33 families started

class at SAFIl campus
(SAFI).

311 children
received
life-saving
heart
surgeries
(Greater China
Children’s
Heart Fund).

In Malawi, the goal
to plant 46,104 fruit
trees during the year
was accomplished.

(Feed the Children).

received

Colombia: 90,000 Meals

El Salvador: 90,000 Meals

Argentina: 126,000 Meals

Mexico: 180,000 Meals

Haiti: 270,000 Meals

Somalia: 360,000 Meals

Mainland China: 1,333,680 Meals

Malawi: 8,760,000 Meals

On Christmas day,
Nu Skin volunteers

were at Queen
In Korea, a concert

was held for
800 children
who have
benefited

from the We Are
All Mothers program.

Mary Hospital
helping children
participate in a fashion show.
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In Singapore,

a 3-day camp for
100 underprivileged
children was hosted.

1L
732 gifts l '

were provided
to 122 children =

COMMUNITY
OUTREACH

and families
throughout
Utah County

for the holidays. 60 Nu Skin volunteers

participated in the
Macau Caritas Charity Run.

100,000+ empty bottles
were recycled
in mainland

China.

SUSTAINABILITY

Diverted 75 percent of
LIVE! event

waste from

the landfill

by reusing,

recovering,

recycling

and donated

materials.

345 meals from
LIVE! event

were donated.

LIVE

INSPIRED BY NU SKIN @

Q4 2019 CSR
ARTERLY REPORT

FORCE
FOR
GOOD

¥ 4 water wells

were built (SAFI).

4,089 children

eye glasses

(Charity vision).
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NOURISH
the CHILDREN

1,100 children in Japan
received a holiday gift set.

115 Nu Skin
volunteers spent
the day with

EB kids in Taiwain.

In Korea,
130 children
were fed and

In Japan,
7,000 children
were fed.
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Announced new sustainability
commitments company wide

and implemented
” recycling efforts
‘ at our office
‘ ‘ in Japan.

Nu Skin partnered with
the Salt Palace’s
program to

be 100

percent

energy

neutral

during the
LIVE! event.

Nu Skin is a for-profit distributor of nutritional and skin care products and is traded on the New York Stock Exchange (NUS). Nourish the Children

is an initiative of Nu Skin and is registered in some states as a commercial co-venture. The initative

enables Nu Skin’s brand affiliates and customers

to purchase VitaMeal from Nu Skin and donate it to charitable organizations to help solve the complex world problem of feeding malnourished

children. The price of VitaMeal includes the cost of manufacturing, general overhead, distribution and sales. As in the case with other Nu Skin

products, brand affiliates are paid commissions and Nu Skin earns a profit margin from each sale of VitaMeal.




