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Sources: Global Consumer Attitudes & Usage Research and Mintel consumer trends reports.
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WORLD'’S #1 BRAND FOR
BEAUTY DEVICE
SYSTEMS*

NU®
SKIN.

*Source: Euromonitor, for more info visit nuskin.com/number1  o(
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BEAUTY FOCUS COLLAGEN-+.
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PN\FOCUS

COLLAGEN -+
HYDRATION+ELASTICITY

L 2 RRo
DIETARY SUPPLEMENT

0z (30 mL) x 30 POUCHES
30 FlOz(887 mL)
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